Course:
MUS 390 Survey of Music Industry I
Instructor:
April Brumfield

Office:

Foster 120

Telephone:
622-1428
Email:

april.brumfield@eku.edu

Classroom:
Foster 310

Class Hours:
MWF 9:05-9:55am

Office Hours:
MWF 10-11am, or by appointment M-F



TR 9:30-11am

Required Text: “Booking and Tour Management for the Performing Arts” by Rena Shagan

Course Objective:  This course will focus on Artist management, booking and touring and the relationship with artists, agents and managers and will include direct application of these elements.  A group project is required.
Student Assessment:
· Class Attendance and Participation: 25% - Attendance is mandatory. Five unexcused absences result in a failing grade a reduction of the final grade by one whole letter grade.

· Assignments and Projects: 25%

· Mid-Term Exam: 25% 

· Final: 25%

· 100-90 = A, 89-80 = B, 79-70=C, etc.

· Student Progress: The instructor will provide students with information on their progress in the course at least once prior to midterm. 

· The last day to drop the course or to withdraw from the University are listed in the Colonel Compass. 
· If you are registered with the Office of Services for Individuals with Disabilities, please make an appointment with the course instructor to discuss any academic accommodations you need. If you need academic accommodations and are not registered with the Office of Services for Individuals with Disabilities, please contact the office on the third floor of the Student Services Building, by email at disabilities@eku.edu or by telephone at (859) 622-2933 V/TDD. Upon individual request, this syllabus can be made available in alternative forms.
Learning Objectives :

· Will learn to make a presskit and artist demo cd
· Will learn how to book and manage a touring ensemble

· Will learn the basics of tour management, promotion and booking
· Will learn how to make booking calls and negotiate artist’s contracts

Course Outline:

The following is only a projected outline of class activity.  All assignments are subject to change due to class progression, speaker availability or other factors.  If you miss class, it is your responsibility to find out the assignment.

Approximate Dates and Topics:
· 8/20  

Artist Management:  What is it?  Defining roles of a manager, agent and artist—Assignment:  Interview a major manager/agent in the business (questions will be given)
· 8/27

Chapter 1—Touring: An Overview

· 9/3

No Class 



Chapter 2—Booking: An Overview




Finding a Manager/finding an artist
· 9/10

Chapter 3—Preparing a Budget for Touring




Assignment—prepare a sample budget 

· 9/17

Chapter 4—The Booking Brochure
Assignment:  design and create a presskit, brochure, flyer, etc…. 
· 9/24

Chapter 5—Targeting the Presenter




Assignment:  Interview a Presenter and find out what they like to receive on the artists they book.  What type of artists are they booking and why?

· 9/28

Performing Arts Exchange Conference Louisville KY
· 10/1

Mid-Term Week
 
· 10/8-9  
Fall Break No Class
Chapter 6—The Nitty Gritty of Booking what Presenters need and expect.  Booking meetings, conference, exhibits—what takes place and how dates are finally booked.
· 10/15

Chapter 7—Booking Meetings.  


Assignment:  develop a touring schedule and contact list of possible venues
· 10/22

Chapter 8—Contracts 


· 10/29

Contracts cont’d




Assignment:  Prepare a management contract between Presenter and Artist




Chapter 9—Promotion 

· 11/5

Chapter 10—Tour Management
· 11/12

Chapter 11—Trends for the Future




Chapter 12—What Presenters Need from Artists

· 11/19

Chapter 13—Touring from a Technical Viewpoint
· 11/21

Thanksgiving Break Begins  

· 11/26

Chapter 14—The Road Show Abroad



Chapter 15—Touring the Artist’s Viewpoint
· 12/3

Pre-finals week—review 

